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MAXIMIZING

AWARENESS WITH
MULTI-FORMAT
FACEBOOK ADS

CPG BRAND'S STRATEGIC MIX OF VIDEO AND
CAROUSEL ADS BOOSTED EFFICIENCY BY 43%

SUCCESS STORY



Client’s goal

A premium CPG brand aimed to increase brand awareness and
engagement for its Valentine's chocolate product line. To
achieve this, a multi-format Facebook ad strategy was
implemented, leveraging 15-second video ads and carousel ads

to cater to different user behaviors and optimize engagement.

Each ad format focused on storytelling, evoking emotions
linked to Valentine's Day. By dynamically showcasing a variety
of product options and driving deeper interaction, the
campaign is expected to maximize cost efficiency entering a

peak seasonal gifting period.
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Balancing Reach and Frequency for Optimal Exposure

By maintaining an ad frequency of 1.03, the campaign extended its reach to unique viewers without over-saturating. This balance
minimized audience fatigue while maximizing reach efficiency at 96.77%. Additionally, the carousel ads achieved a 5.5% post-engagement
rate, surpassing internal benchmarks, further demonstrating its effectiveness of multiple static creatives.
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IMPROVE PAID MEDIA PERFORMANCE

START RIGHT NOW


https://strikesocial.com/request-a-demo/

